
City Council Work Session Handouts 

January 28, 2019 

 

I. Review and Discuss the Sale of 2019 General Obligation Bonds and Certificates 
of Obligation, Series 2019 
 

II. Review and Discuss the Communication Survey Results  
 
 
 
 



Debt Issuance Plan 
Series 2019 

 

  
 $17,405,000 General Obligation Bonds (Tax Exempt)  

 

o $ 17,405,000 General Obligation Bonds 
 

 $10,310,000   Municipal Public Buildings                                         20-Yr 
 

 $  5,440,000   Streets Improvements                           20-Yr 
 

 $     830,000   Park & Recreational Facilities                20-Yr 
 

 $     825,000   Sidewalks                  20-Yr 
 

 
 $ 31,945,000   Certificates of Obligation (Tax Exempt)  
 

o $21,835,000 Tax-Supported Certificates of Obligation 
 

 $  2,900,000   General Fund Equipment    4-Yr 
  

 $  1,200,000   IT Equipment    4-Yr 
 

 $  1,975,000   Fire Equipment    8-Yr  
 

 $15,760,000   CO Supplement                                                 4/15/20-Yr 
 

o $  1,455,000 Self-Supporting Certificates of Obligation 
 

 $ 1,455,000   Solid Waste Equipment                                                8-Yr 
 

o $  8,655,000 Self-Supporting Certificates of Obligation 
 

 $ 1,625,000   Water and Sewer CIP     15-Yr 
 

 $ 7,030,000   Water and Sewer CIP     20-Yr 
 

 
 $49,350,000 Total Sale, Series 2019  

 



City of Richardson, Texas
General Obligation Bonds, Series 2019

And
Combination Tax and Revenue Certificates of Obligation, Series 2019

Projected Schedule of Events

Jan-19 Feb-19 Mar-19 Apr-19
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1 2 3 4 5 1 2 1 2 1 2 3 4 5 6

6 7 8 9 10 11 12 3 4 5 6 7 8 9 3 4 5 6 7 8 9 7 8 9 10 11 12 13

13 14 15 16 17 18 19 10 11 12 13 14 15 16 10 11 12 13 14 15 16 14 15 16 17 18 19 20
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27 28 29 30 31 24 25 26 27 28 24 25 26 27 28 29 30 28 29 30

31

By Day Event

28-Jan-19 Monday City Council passes Resolution authorizing Notice of Intent

Publication for Certificates of Obligation

30-Jan-19 Wednesday Provide initial draft of Preliminary Official Statement

to City and Bond Counsel for comments and modifications

12-Feb-19 Tuesday Receive updated information for Preliminary Official Statement

 from City and Bond Counsel Comments

15-Feb-19 Friday Send revised draft Preliminary Official Statement to City and

Bond Counsel for comments and modifications and to Rating Agencies

22-Feb-19 Friday Last Possible Day for First Publication of Notice of Intent to Issue Certificates

1-Mar-19 Friday Second Publication of Notice of Intent to Issue Certificates (exactly one week after first publication)

26-Feb-19 Tuesday

27-Feb-19 Wednesday

11-Mar-19 Monday Receive credit ratings

13-Mar-19 Wednesday Distribute Preliminary Official Statement electronically through i-Deal Prospectus

25-Mar-19 Monday Bond and Certificates Sale:  City Council passes Ordinance 
and Approves sale of Bonds and Certificates

25-Apr-19 Thursday Closing and delivery of Funds

Rating Agency Meeting/Call - TBD  9AM - 12PM

Rating Agency Meeting/Call - TBD 9AM - 12PM

Prepared by Hilltop Securities (Formerly FirstSouthwest)



Communications Survey 
Results



• To have clear, easy-to-understand 
processes and policies that make it easy to 
interact with the City.

GOAL

Communications Survey
MEETING COUNCIL GOALS

• Evaluate current communications strategies 
and their effectiveness.

Tactic



Baselice & Associates, Inc. Project# 18576

Communications Survey
MEETING COUNCIL GOALS

• Measure use / recognition
• Measure quality / satisfaction
• Identify value of channels
• Gather feedback

Survey



Communications Survey
IMPLEMENTATION



47,194 letters mailed

6,412 respondents

- 95% certain
(margin of error: + 1.8%)

Communications Survey
RESPONSE

Paper
76%

Internet
24%

Returns



Communications Survey Results

Street banners   :   89%
Richardson Today   :   86%

Nextdoor.com   :   49%

City website (www.cor.net)   :   83%
Water bill inserts   :   64%

City Facebook page   :   18%
CITV Video   :   13%

City Twitter account   :   8%

Week in Review   :   33% 
MyRichardson mobile app   :   28%

Use / Recognition



Communications Survey Results



Communications Survey Results

Richardson Today   :   4.4

Nextdoor.com   :   4.2

City Facebook page   :   4.1

CITV Video   :   3.9
City Twitter account   :   3.9

Week in Review   :   4.4

MyRichardson :   4.1
Water bill inserts   :   4.1

City website   :   4.1

Street banners   :   4.1

Quality / Satisfaction

(mobile app)



Education and outreach 
about special events (such 

as Wildflower! Festival, 
Cottonwood Arts Festival, 

and Santa’s Village)

Availability of information 
about programs/services

Education and outreach 
about City waste 

management and recycling 
programs

Communications Survey Results
QUALITY / SATISFACTION

Education and 
outreach about Parks & 

Recreation offerings

Usefulness of information 
on City’s website



Communications Survey Results
QUALITY / SATISFACTION

Efforts to keep residents 
informed about critical 

issues

How well the City listens and 
responds to residents’ needs

Education and outreach 
efforts about stormwater, 

roads and other 
infrastructure issues

Awareness  of 
opportunities to be 

involved in public 
meetings and 

decision-making 
processes



Communications Survey Results
WHAT TO IMPROVE

Please use this space to indicate how the City of Richardson 
could best improve or change its communications with you:

There are another 221 responses that 
are in categories of one percent or less.  



Communications Survey Results
BENCHMARKING

National Average (2017)

78% Richardson residents rate 4 or 5 
on 5-point scale

47% of residents rated their city a 4 or 5 on a 5-point scale

46% of residents rated their city a 4 or 5 on a 5-point scale
State Average (2017)



Round Rock (2017)

64% - rated “excellent” or “good”

Richardson
78% 

Rated Richardson “excellent” or 
“good”

Communications Survey Results
BENCHMARKING

Denton
72% - rated “excellent” or “good”

Mesquite (2017)

55% - rated “excellent” or “good”

Sugar Land
79% - rated “excellent” or “good”

Austin (2017)

35% - rated “excellent” or “good”



• Four of the ten communications tools and 
strategies are used by a majority of 
respondents.

• Respondents give Richardson Today and 
Week in Review the highest mean satisfaction 
score (4.4 each). 

• Richardson Today is selected by a plurality as 
the most valuable communications tool or 
strategy.

Communications Survey Results
KEY FINDINGS



Communications Survey Results
2019 WORK PLAN

– LEVERAGE most successful channels identified in the 
survey

• Review banner program
– Program design for key messaging (ex: recycling; water conservation)

• Richardson Today

– ENHANCE “convergence media” approach
• Improve video implementation

– EVOLVE with changes in technology
• Future mobile app upgrades; partnership opportunities 
• Augmented/virtual reality; 360 video



LEVERAGE most successful channels identified in the survey

Richardson Today Online
2011 - Present



LEVERAGE most successful channels identified in the survey

RICHARDSONTODAY.COM

ENHANCE outreach with use of video



- More than 100 cities 
and counties 
partnered

- Road Closures
- Advance /       

Real Time

- Provides useful traffic 
data 

- Provides user issue 
reports

EVOLVE with changes in technology

OPEN SOURCE DATA



Communications Survey Results
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